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Von Carlos Martinez Onaindia, Brian Resnick : Designing B2B Brands: Lessons from Deloitte and 195,000 
Brand Managers  before purchasing it in order to gage whether or not it would be worth my time, and all praised 
Designing B2B Brands: Lessons from Deloitte and 195,000 Brand Managers: 

KundenrezensionenHilfreichste Kundenrezensionen1 von 1 Kunden fanden die folgende Rezension hilfreich. was 
meint branding? wie sieht es aus?Von rudolf gregereine sehr schne darstellung, wie umfangreich ein branding projekt 
sein kann, wie eine sehr groe gruppe von menschen zum gefhlt einheitlichen (eher nicht uniformen) auftritt gefhrt 
wurde.kein lehrbuch, aber eine gute einfhrung in die branding-welt -- leicht verdaulich, schnell gelesen und viel 
anzusehen.sthetisch sehr ansprechend gestaltet, werden viele beispielanwendungen gezeigt und auch erlutert. eine gute 
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inspirationsquelle fr brand-communicators, sicher eine der umfangreichsten dokumentationen in diesem 
bereich.phasenweise wrde man sich mehr tiefgang erwarten, aber das war wohl nicht der anspruch.

KurzbeschreibungGet tactical insight from the top business-to-business branding expertsand gain a global presence 
This comprehensive manual lays out the steps necessary for creating an iconic global identity. It uses the lessons and 
inside knowledge of Deloitte, the world's largest professional services organization, to help other business-to-business 
operations deliver a high-impact, value-added brand experience. This book will illustrate all the components of an 
integrated brand identity system, and how they can be crafted and implemented for optimal effect. Here, the 
speculative is replaced by the proven: a seamless framework for global brand success, created and followed by an 
organization renowned for its consulting and advisory services. Features essential up-to-date strategies for keeping 
your brand fresh and enduring Addresses the role of designers; the marketing and communication function; human 
resources and talent teams; agencies and vendors; and more Considers the impact of digital and social media, two 
massive forces requiring new thinking for B2B brands Incorporates best practices for emerging markets With guidance 
that takes you on a clear, linear path toward achieving your brand objectives, this impressive single-source volume is 
the one book no business marketing professional should be without.KurzbeschreibungGet tactical insight from the top 
business-to-business branding expertsand gain a global presence This comprehensive manual lays out the steps 
necessary for creating an iconic global identity. It uses the lessons and inside knowledge of Deloitte, the world's 
largest professional services organization, to help other business-to-business operations deliver a high-impact, value-
added brand experience. This book will illustrate all the components of an integrated brand identity system, and how 
they can be crafted and implemented for optimal effect. Here, the speculative is replaced by the proven: a seamless 
framework for global brand success, created and followed by an organization renowned for its consulting and advisory 
services. Features essential up-to-date strategies for keeping your brand fresh and enduring Addresses the role of 
designers; the marketing and communication function; human resources and talent teams; agencies and vendors; and 
more Considers the impact of digital and social media, two massive forces requiring new thinking for B2B brands 
Incorporates best practices for emerging markets With guidance that takes you on a clear, linear path toward achieving 
your brand objectives, this impressive single-source volume is the one book no business marketing professional should 
be without.BuchrckseiteA comprehensive guide to creating and implementing a global brand platform using the 
lessons-and secrets-of the world's largest professional services organizationAs branding becomes ever more central to 
business success, more professionals than ever before play a role in shaping a company's brand and are counted on to 
have a strong understanding of how to deliver consistent results of very high quality. This comprehensive manual lays 
out the steps needed to create an iconic global identity. It uses the lessons and inside knowledge of Deloitte, the 
world's largest professional services organization, to help other business-to-business operations deliver a high-impact, 
value-added brand experience.Designing B2B Brands illustrates all the components of an integrated brand identity 
system, and how it can be crafted and implemented for optimal effect. Here, theory is replaced by practice: a seamless 
framework for global brand success, created and followed by an organization renowned for its consulting and advisory 
services. This powerful guide:* Features essential up-to-date strategies for keeping your brand fresh and enduring* 
Addresses the role of designers; the marketing and communication function; human resources and talent teams; 
agencies and vendors; and more* Considers the impact of digital and social media, two massive forces requiring new 
thinking for B2B brands* Incorporates best practices for emerging marketsWith guidance that takes you on a clear, 
linear path toward achieving your brand objectives, this impressive single-source volume is the one book no business 
marketing professional should be without.You don't need to be an agency professional to appreciate the key insight of 
Designing B2B Brands: that brand excellence is best achieved through the creative connection of business goals, 
culture, and people.SIR MARTIN SORRELL, CEO, WPP groupFor the first time in the history of business books, an 
elite global professional services firm actually shows, touch point by touch point, channel by channel, what it takes to 
be a brand leader. In a world filled with B2C branding, finally, a book about B2B. Kudos. We needed it.ALINA 
WHEELER, AUTHOR, DESIGNING BRAND IDENTITY 


