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Von SAGE Publications, Inc : Designing Health Messages: Approaches from Communication Theory and 
Public Health Practice  before purchasing it in order to gage whether or not it would be worth my time, and all 
praised Designing Health Messages: Approaches from Communication Theory and Public Health Practice: 

KundenrezensionenHilfreichste Kundenrezensionen0 von 0 Kunden fanden die folgende Rezension hilfreich. good 
integration of theory into practiceVon Ein KundeI've read this book quickly and now plan to use it intensely for my 
grad studies and my work in public health. Excellent practical advice for those of us on the front line who need to 

http://f3db.com/pub/links.php?id=B011RRKP2W


influence health behaviors of individuals and groups. Practical advice which is soundly based on theory - adding to the 
validity of the authors' recommendations.

KurzbeschreibungHow do you design an effective message for a health campaign? This book explores this question 
from both practical and theoretical perspectives. The contributors demonstrate the necessity of basing message design 
decisions on appropriate theories of human behavior and communication effectiveness by synthesizing and integrating 
knowledge and insights from theory and research in communication and health behavior change. This book will be an 
essential aid to designing messages for use in health communication campaigns. KurzbeschreibungHow do you design 
an effective message for a health campaign? This book explores this question from both practical and theoretical 
perspectives. The contributors demonstrate the necessity of basing message design decisions on appropriate theories of 
human behavior and communication effectiveness by synthesizing and integrating knowledge and insights from theory 
and research in communication and health behavior change. This book will be an essential aid to designing messages 
for use in health communication campaigns. Synopsis How do you design an effective message for a health campaign? 
This book explores this question from both practical and theoretical perspectives. The contributors demonstrate the 
necessity of basing message design decisions on appropriate theories of human behaviour and communication 
effectiveness by synthesizing and integrating knowledge and insights from theory and research in communication and 
health behaviour change. This book will be an essential aid to designing messages for use in health communication 
campaigns. 


